Teen Fitness Connection: Public Relations Tips 
Engaging your local media in the Teen Fitness Connection can help you generate positive news coverage about your efforts to fight teen obesity and physical inactivity on a local level by providing free teen memberships to your healthclub.  Press release templates can be downloaded in MS Word format and customized from www.teenfitnessconnectionorg/signup/.

What Can Public Relations Do for Your Club?

--Generate sales by driving club traffic and increasing your membership base;

--Build awareness of your club to potential members and your community;

--Create a buzz about your club and generate positive “word-of-mouth” chatter;

--Develop positive relationships with community members to create an image of your club as a good neighbor;

--Establish your club as the health club chain (or individual club) with the highest quality equipment, largest variety of classes, nicest facilities and/or best qualified staff/trainers;

--Provide third-party endorsements to reinforce your club’s credibility and trustworthiness;

--Increase your club’s “bang for the buck” by garnering free media coverage, instead of purchasing advertising space;

--Broadcast your commitment to fighting the obesity and overweight epidemic.

Creating Your Teen Fitness Connection Media Strategy

Contacting the media is as easy as 1-2-3 . . . 4!

Step One: Identify the local newspapers, radio stations and television news programs in your area (also consider local weekly magazines).

Step Two: Identify the appropriate reporter at each paper/station. Find their contact information (i.e., phone, email, mail, fax).

Step Three: Contact the reporter with your information 

Step Four: Inform all employees of your event and make sure they know who’s the key media spokesperson in case they receive calls.

Building a Great Media List

Newspapers/Weekly Magazines: Look at the newspaper masthead or health/lifestyle section to identify the appropriate reporter, and his or her contact information (mailing address, email address, phone and fax).

Radio Stations: Visit the station’s web site for the “Contact Us” or “About Us” section. If no reporters are listed, call the station’s main number and ask who would be the appropriate person to send your information. Often, you will be instructed to send your materials to the News Desk. Again, refer to the website to identify reporter’s contact information (try to secure email address, phone and fax).

Television Stations: Watch the news programs to identify the best reporter for your story. Visit the station’s web site under the “Contact Us” or “About Us” section to identify additional contacts. Or, call the station’s main line and ask who would be the appropriate person to send your information to. Often, you will be instructed to send your materials to the News Desk or Assignment Editor. Again, refer to the website to identify reporter’s contact information (email address, phone and fax).

Contacting the Media to Tell Your Teen Fitness Connection Story

The key to successful media outreach is to always be courteous and first ask the reporter/producer if he or she has a minute. You should be prepared with the points you want to convey and keep it short. If the reporter/producer is interested, he or she will allow you to continue.

Newspapers/Magazines

Fax or email your media alert to newspapers and weekly. The best way to reach newspaper/magazine reporters is via email. If you send an email, do not resend. The reporter will contact you if interested in the story. If you are calling, do not call in the afternoon, as reporters are often on deadline.

Radio/Television

Fax media alerts to radio and television stations. When calling reporters or producers, make sure their program is not currently on air. Do not call between 9:30 a.m. and 10:30 a.m. because planning meetings often occur during this time.

Remember…

If you leave a voicemail, do not continue to call back. If you promise to call a reporter back with information—call back at the appointed time! Be prepared. Once you send a media alert or press release, your spokesperson should be available and prepared to talk to the media (see spokesperson materials document).

Guidelines for Your Teen Fitness Connection Spokesperson

Remember that media coverage can help you in many ways, including help drive traffic to your club and capture community and employee support. Following are a few general tips to help when you participate in an interview, acting as a spokesperson for your club.

· Evaluate the situation. Know your subject, what the station/publication is looking for, format and length of the interview.

· Analyze your audience. Know what the station’s viewers or publication’s readers want to learn about.

· Know your story. Pick out three or four key messages you want to deliver. Write them down, know them and practice delivering them.
· Name your club. Instead of referring to the club as “we,” refer to it by the club name as much as possible. For example, instead of saying this is what “we” have to offer, say this is what “Club Fitness” has to offer.
· Don’t be afraid to speak up! Take the initiative in delivering your key messages during the interview, if you are not specifically asked.

· Be concise. Your key messages could be lost in too much detail, so keep it simple.

· Beware of “Off the Record.” There is no such thing as “off the record,” so do not say anything you would not want to see in print or repeated on air. Avoid sarcasm, jokes and speculation.

· Turn negatives into positives. Some reporters will approach a story from a negative perspective. Anticipate tough questions and develop positive responses. Do not repeat negative language, because that could become your quote.
· Treat the interview as you would a normal conversation. The interview process is fun – enjoy yourself.

· And finally… Show your natural enthusiasm! This is your chance to showcase what your club has to offer and how dedicated you and your staff are to helping the people of your community.

About the Fitness Industry

Today’s health clubs offer something for everyone, regardless of age, experience or fitness level, so it’s a perfect environment for Americans to get more involved in their personal health management.  Health clubs mirror the American population—if you go into our club, you’ll see someone that looks like you and has similar goals. We’ve found that the moral support you get from working out with others really helps people achieve their goals.

